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As part of the InterContinental Hotels Group (IHG)
portfolio, Hotel indigo Anaheim is Anaheim’s first
upscale boutique hotel. We deliver a vibrant and
refreshing guest experience. You are welcomed by
a stunning dancing water fountain and dramatic
mosaic murals. Enter the hotel and feel a
neighborhood story of years past when Anaheim
was a flourishing agricultural community.

Hotel Indigo offers each guest a blend of modern
contemporary living with the best in traditional hotel
hospitality. Feel the warmth of hardwood floors to a
plush over-sized duvet and pillows with spa-inspired
showers, you'll feel right at home. Whether you're
visiting the major attractions or looking for the hidden
gastronomical gem, Hotel Indigo Anaheim is your ideal
choice. You are just steps away from the Disneyland
Resort and within convenient walking distance to the
Anaheim Convention Center.

Hotel Indigo Anaheim 435 W Katella Ave, Anaheim, CA 92802 Ph. 714.772.7755 1 Fax: 714.772.2727
Reservations: 800.833.7888  info@winwinhotels.com www.hotelindigo.com/anaheim
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=LK (Chairman) FBUE (Mr.Michael Wang) 5325 E.Pacific Coast Hwy, Long Beach, CA 90804
(0)562-597-3285, (F)5624987167, mwang@venquest.com
&R (President) FEE (Mr.Terry Lee) 345 Figueroa St,Suite#100, Los Angeles, CA 90071
(0)213-680-8811, (F)213-680-9134, terry@apccusa.com
75 (Consultant) EFEEYE (Mr.Chris Chiu) 2 Orchard Lake Forest, CA 92630
(0)949-462-9500, (F)949-273-5898, chiulaxst@yahoo.com
E75EER (Consultant) EF;&F#Y (Mr.Stephen Hsu) 515 West Katella Ave,Anaheim, CA 92802
(0)714-991-6868, (F)714-817-8588,
75 EER] (Consultant) #AE B (Mr.Herman Lin) 9335 KearnyMesa Rd. San Deigo, CA 92126
(0)858-695-2300, (F)858-578-7925, herman.lin@yahoo.com
EF5EER] (Consultant) SEHIZ: (Mr.Joseph Fan) 21725 E. Gatway Center Dr, Diamond Bar, CA 91765
(0)909-860-6255, (F)909-612-5730 ,
E75EER] (Consultant) SE2F (Mr.Gerald Wang) 1455 Monterey Pass Rd, #201, Monterey Park, CA
(0)323-887-9235, (F)626—446-4068, gwang@vicinn7.com
& 75EER (Consultant) BBK1E (Mr.Nicolas Teng) 3344 State St,Santa Barbara, CA 93105
(0)805-569-9788, (F)805-687—-7116, nickteng@msn.com
E75EERD (Consultant) SEETEL (Mr. Wilson Wang) 1901 Main St Suite #175 Irvine, CA 92614
(0)949-622-3402, (F)949-622-3410, Wilson@atlashospitality.com
BlE & (Vice Persident) fRBAZ (Mr.Peter Zen) 404 Figueroa St., Los Angeles, CA 90071
(0)213-624-1000,
BlE & (Vice Persident) BE#.E (Mr.Benson Liao) 17506 Colima Road, Suite#200, Rowland Heights, CA
(0)626-912-0688, (F)626-912-6565,
BlE & (Vice Persident) E1= (Mr.Harry Leu) 18812 Ashley PI, Rowland Heights, CA 91748
(0)626-820-1099, (F)626-820-1399
Bl& & (Vice Persident) f{HZE (Mr.Kevin Chen) 915 S. Disneyland Dr, Anaheim, CA 92801
(0)714-778-0350, (F)714-778-3878, Kchen@super8motel.com

B1#% & (Financial) ZE(LE% (MrKevin Yeh) 17506 Colima Road, Suite#202, Rowland Heights, CA
(0)626-810-7285

I¥= (Director) ZREHE (Mr.Peter Cheng) 1538 E.Lincoln Ave, Anaheim, CA 92805
(0)714-635-6888

I¥= (Director) ZIBAE (Mr.Ben Liu) 788 Huntington Dr., Monrovia, CA 91016
(0)626-358—-8984, (F)626—301-0657

= (Director) EREE{= (Mr.Simon Kuo) 26328 Oso Parkway,Mission Viejo, CA 92691

(0)949-582-7100, (F)949-367-7696, Simonkuo9@yahoo.com

I¥= (Director) [ X {& (Mr.Derick Chen) 611 S. Westlake Ave, Los Angeles, CA 90057
(0)213-483-6262

I¥= (Director) gRimiy (Ms.Annie Chang) 25205 La Paz Road, Laguna Hills, CA 92653
(0)949-586-5000, (F)949-457-0610, achang416@gmail.com

= (Director) MHFE (Mr.Teddy Lin) 9335 KearnyMesa Rd. San Deigo, CA 92126

(0)858-695-2300, (F)858-578-7925, herman.lin@yahoo.com
{282 (Secretary) FIR4E Ms.Anita Ko) 1045 E.Valley Blvd #A212, San Gabriel, CA 91776
(0)626-280-2207, (F)626-280-2243, thmasc1688@gmail.com
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Taiwan Hotel & Motel Association of Greater Houston
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Hyland Motor Inn

g8fEZ  Mr. Vincent Cheng
Doubletree Hotels in Piscataway NJ

MARER Mr. Jonathan Lin
APA HOTEL WOODBRIDGE

FRE A Mr. Frank Chen
Best Western Queens Court Hotel

RER  Mr.Sam Chang
McSam Hotel Group

FRBREH Mr. Arthur Chen
=8 T IR T D1 TR

Clf= Mr. Yen-Zen Kuo
Best Western Plus Newark/Christiana
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o e ok Ms. Diana Lee
Tower Motel

2FF  Mr. James Tseng
Crowne Plaza Harrisburg-Hershey
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The Atrium Hotel, Orange County Airport is your perfect business and
leisure destination.

Courtesy shuttle to and from Orange County/John Wayne Airport as well as
corporate offices and attractions, within a three mile radius of the hotel.

HOTEL FEATURES: NEARBY ATTRACTIONS:
Complimentary Wireless Internet Disneyland (14 miles)
Boutique Pool & Outdoor Lounge  South Coast Plaza Shopping Center

Private Cabanas 0.C. Performing Arts Center
Complimentary Fitness Center South Coast Repertory Theatre
Room Service Available Award winning golf and tennis (within
Waterfalls Restaurant 2 miles)
Breakfast Daily Newport Beach 5 miles
Concierge Services Newport Beach/Balboa Island, Fash-
Guest Laundry Facilities & Dry Clean ion Island
Executive Business Center
USA Today

Enterprise Rent-A-Car located on-site

18700 Macarthur Blvd., Irvine CA 92612 [1 949-833-2770 ] www.atriumhotel.com
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HVS Market Pulse: Sacramento, CA

By John Berean and Li Chen, MAI

Sacramento is the capital of California and the sixth most populous city within the state.
The area is experiencing a period of economic expansion, as evidenced by numerous local
development projects.

The Sacramento metropolitan area includes seven counties in California: Sacramento, Yolo, El
Dorado, Placer, Sutter, Yuba, and Nevada. The area is home to a wide variety of higher-
education institutions, including two major public universities, many private and community
colleges, and vocational schools. Healthcare is also an important component of the economy,
with organizations including Kaiser Permanente, Sutter Health, Vision Service Plan, Catholic
Healthcare West, and the Sacramento VA Medical Center. In addition, the UC Davis Medical
Center, a world-renowned research hospital, is in Sacramento.

Sacramento is experiencing a period of economic expansion, concurrent with growth in the
healthcare sector and local development projects. Unemployment in the greater market has
continued to decline since the recession, closing out 2017 at 4.5%, down from 5.3% in 2016,
and was slightly lower than the state average in the California. Meanwhile, airlift in the
Sacramento area has also improved, with significant year-over-year increases in passenger
traffic at the Sacramento International Airport (SMF). Major indicators for the second quarter
of 2018 reflect a continuation of these trends, which bodes well for the market’s lodging
industry.
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Source: HVS
Commercial Developments

Downtown Commons (DoCo)

The Sacramento area has enjoyed strengthening and economic expansion in recent years,
with new development centered on Downtown Sacramento. Downtown Commons (DoCo),
formerly known as Sacramento Downtown Plaza, Westfield Downtown Plaza, and Downtown
Plaza, is a 1.5-million-square-foot, mixed-use entertainment and shopping complex.
Encompassing six square blocks, the complex is anchored by Macy’s, 24-Hour-Fitness, Century
Theatres, and the Golden 1 Center. Opened in September 2016, the Golden 1 Center is home
of the NBA’s Sacramento Kings. As the first new, LEED-Platinum-certified indoor arena in the
United States, the venue has hosted numerous concerts, conventions, and other sporting and
entertainment events.

Amazon Fulfillment Center

Amazon launched its new fulfillment center in October 2017. The 855,000-square-foot
distribution site is located at Metro Air Park near the Sacramento International Airport. The
company’s eleventh fulfillment center in California is expected to eventually employ roughly
1,500 people when operating at full capacity. The distribution center also features robotic
technology to assist in moving products.

Sacramento Railyards

The Sacramento Railyards is a major urban infill project that covers approximately 244 acres
between Sacramento’s downtown Central Business District and River District. Over the next 15
to 20 years, the master-planned development is expected to include up to 12,000 housing
units, 2,900,000 square feet of office space, 1,900,000 square feet of retail space, a hotel,
and other commercial uses, as well as 41 acres of parks and open space. In addition, the
Railyards is also anticipated to feature a 1.3-million-square-foot Kaiser Permanente flagship
medical center campus. Furthermore, the Sacramento City Council has approved plans for a
$226-million, 25,000-seat stadium if Sacramento Republic FC secures a franchise with Major
League Soccer (MLS).

Convention Center Expansion

The Sacramento Convention Center, located in the heart of Downtown Sacramento, was
expanded in 1996. It is equivalent in size to the convention centers of other second- and
third-tier cities, such as Long Beach and Santa Clara. The Sacramento Convention Center
includes 134,000 square feet of contiguous exhibit space, 31 meeting rooms, an outdoor
garden terrace adjacent to an elegant 24,000-square-foot ballroom, and two separate 10,000-
square-foot registration/pre-function areas. The complex also includes the 3,849-seat
Memorial Auditorium, the 2,422-seat Community Center Theater, and the 272-seat Jean
Runyon Little Theater.
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Source: City of Sacramento

In 2013, the Sacramento Convention and Visitors Bureau considered a $200-million expansion;
however, despite business advocates pressing for a bigger renovation, plans were scaled down
to a $125-million expansion to be completed in multiple phases. In May 2017, the Sacramento
City Council approved plans to expand the convention center to 205,000 square feet, inclusive
of new exhibit space, meeting rooms, lobbies, and kitchen facilities. A second phase could
include a new, 40,000-square-foot ballroom, as well as a 300- to 400-room hotel adjacent to
the expanded center. In June 2018, a report from the Sacramento City Council revealed that
the price tag for the project had grown to between $220 and $234 million based on latest cost
estimates. At the request of local hotel owners, the timeline for construction on the $40-
million ballroom has been pushed to Phase |, with financing anticipated to be provided by
area hotels through the establishment of an assessment district. In June 2018, the City of
Sacramento approved a final environmental impact report (EIR), inclusive of preliminary
architectural drawings. Construction is anticipated to begin in February 2019, with the
convention center closed between July 2019 and November 2020; the completion is
tentatively scheduled for March 2021.

Kaiser Permanente Downtown Facilities

In 2014, Kaiser Permanente purchased the six-story Sacramento Corporate Center, located
across the street from DoCo, for approximately $40 million. The former 200,000-square-foot
office building reopened in June 2018 as medical offices and an outpatient clinic.

University of California, Davis - Aqgie Square

UC Davis Chancellor Gary May and Sacramento Mayor Darrell Steinberg announced a
partnership in April 2018 to build a 25-acre campus along Stockton Boulevard, bordering Oak
Park. A prospective extension of UC Davis, Aggie Square is envisioned to incorporate research
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labs, education facilities, retail space, and housing as part of a two-million-square-foot
research campus and industry innovation center. While a timeline for construction has yet to
be announced, the development is anticipated to span many years.

New Lodging Supply

According to Smith Travel Research (STR), the greater Sacramento County lodging market
encompasses nearly 150 open and operating lodging facilities totaling roughly 15,000
guestrooms. These figures reflect a large inventory of smaller, economy-scale hotels;
approximately 50% of these properties offer fewer than 100 rooms. Following the last
recession, no hotels opened in the greater market between January 2010 and May 2015. Since
then, the market’s performance metrics have improved given the state budget surplus,
increases in government per-diem rates, a lack of new competitive supply, and stronger
overall hotel demand levels. As such, there has been a growing interest in new hotel
development. Adaptive reuse of existing buildings into boutique hotels is the predominate
lodging product proposed for development in Downtown Sacramento, while branded midscale,
upscale, and extended-stay products have been proposed for the surrounding submarkets;
these proposals mirror nationwide trends. Some notable projects recently opened or currently
under construction include the following:

* Kimpton’s The Sawyer Hotel opened in October 2017. The hotel is part of a 17-story,
mixed-use tower that also features branded residences. Facilities and amenities
include two food and beverage outlets, an outdoor pool area, a fitness center, and
approximately 22,000 square feet of meeting space. Located within the Downtown
Commons mixed-use entertainment and shopping complex, this hotel benefits from its
proximity to the new Golden 1 Center arena.

* In February 2018, Jackson Properties opened a four-story, 116-room Hampton by Hilton
off 65th Street in Sacramento. A 106-room Home2 Suites by Hilton and a 5,000-square-
foot retail building are anticipated to be built adjacent to the new hotel.

* The San Francisco-based Presidio Hotel Group has announced plans to develop a Hyatt
Centric at the site of the former historic Hotel Marshall, located on the northwest
corner of 7th and L Streets. The proposed full-service hotel is expected to preserve
the historic facade of the Hotel Marshall and is anticipated to feature 159 guestrooms,
a first-floor jazz club, and a rooftop restaurant and lounge. While Sacramento's
Preservation Commission approved the hotel plans in 2015, the property is not
anticipated to open until late 2020.

* There has been significant developer interest in Downtown Sacramento, as year-end
2017 occupancy levels registered near the 80% mark. Proposed hospitality projects
within this submarket include up to 1,100 hotel rooms at the Sacramento Railyards,
the conversion of the California Fruit Building from office space into a 102-room
boutique hotel, the redevelopment of the closed Clarion Hotel Mansion Inn, and a
potential 300- to 400-room hotel in conjunction with the expansion of the Sacramento
Convention Center.
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* InJune 2015, a seven-year moratorium on new construction in Sacramento’s Natomas
community was lifted after a revised flood map was approved by the Federal
Emergency Management Agency (FEMA). Since then, eight hospitality projects have
been proposed, with one currently under construction. Most of these proposed hotels
feature an extended-stay product and range between midscale and upscale in terms of
product tier. Some notable brands proposed for development include the TownePlace
Suites by Marriott, Element by Westin, WoodSpring Suites, Candlewood Suites, and
Home?2 Suites by Hilton.

Over 3,700 New Rooms Could Open in Sacramento through 2020

Source: HVS

Conclusion

The Sacramento area is supported by a number of major employers and institutions that
provide a solid foundation for the local economy. In addition, the recent opening of the
Golden 1 Center is supporting renewed growth in the city's downtown core. Various planned
projects, including the expansion of the Sacramento Convention Center, are also expected to
bode well for the market; as such, the overall outlook is optimistic.
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Airbnb’s Impact on the Hotel ]ndustry: ]nsights From 1000
Travelers Who Use Both

More than two million people stay in an Airbnb ev—
ery night, making it a disruptive force in the travel
industry that can’ t be ignored. What started out as
two roommates trying to earn some extra cash to
pay their high, San Francisco rent has turned into a
travel tech behemoth valued at $38 billion.

Initially, the idea of staying in a random person’ s
home was viewed as absurd and dangerous, but pub—
lic perception of peer—to—peer (P2P) vacation rent—
als has shifted significantly in recent years.

A 2016 Goldman Sachs study found that, “If peo—
ple have stayed in peer—to—peer lodging in the last
five years, the likelihood that they prefer traditional
hotels is halved (79 percent vs. 40 percent).”

In other words, once travelers discover Airbnb, they
hop on the P2P vacation rental bandwagon.

This same study found that P2P app familiarity and
usage is increasing, particularly among younger gen—
erations. 67% of respondents age between the ages
of 18 and 24 had used a P2P service in the last 12
months. That number is lower among travelers ages
45 and up (about 29%), but it is steadily rising.

Clearly there’ s something about P2P vacation rent-
als that appeals to travelers once they’ ve gotten
over the initial mental hurdles of staying in another
person’ s home.

To learn more, we surveyed 1,000 Americans who
have used both Airbnb andhotels in the past 12
months. Airbnb is becoming the preferred choice
of many vacationers across the country (and the
world), but hotels still serve an important func—
tion for travelers who prefer more traditional and/
or familiar accommodation options when away from
home.

We also dug into the safety and privacy concerns

TmEE&p
travelers have towards Airbnb, as well as emerging
competitors like Marriott’ s Homes & Villas luxury
rental service.

To learn more, read our key findings and in—depth
analysis below.

Key Findings

- Airbnb is becoming the preferred choice of vaca—
tioners — 60% of travelers who use both Airbnb and
hotels prefer Airbnb over comparable hotels when
going on vacation

- 68% of business travelers prefer staying in hotels
when traveling for work, and they’ re more likely to
have a negative experience at an Airbnb

- It doesn’ t look like the supply of Airbnb hosts will
slow down: 54% of homeowners said they’ d consid—
er renting out their homes with Airbnb or a similar
vacation rental app, and 82% believe that Airbnb is a
good way to make money from their property

- While public sentiment towards Airbnb remains pos—
itive, 58% of respondents said they were concerned
about hidden cameras, and 7% said they’ ve stayed in
an Airbnb and discovered a hidden camera

: Marriott’ s Homes & Villas luxury rental service is
making a splash among high—end travelers: half of
luxury travelers have heard of the Marriott’ s new
service, and they’ re intrigued by the benefits of Mar—
riott’ s rewards program

Key Insights & Analysis
60% of Travelers Prefer Airbnb Over Compa—
rable Hotels When Going on Vacation

Airbnb is, in many ways, a Pandora’ s Box for the ho—
tel industry: Once vacationers give it a try, it typical—
ly becomes their preferred vacation lodging option.

We found that 60% of travelers who have used both
Airbnb and hotels prefer Airbnb for vacation lodging.
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Despite this preference, travelers reported similar
levels of satisfaction with their most recent Airbnb
and hotel experiences, averaging 4.2 stars for hotels
and 4.3 stars for Airbnb.

If travelers report similar levels of satisfaction for
both types of lodging, why is Airbnb the preferred
option?

David Guttentag, professor at the Ted Rogers
School of Hospitality and Tourism Management,
identifies five types of Airbnb guests based on his
2016 study

- Money savers: Choose Airbnb because of afford—
ability

- Home seekers: Interested in household amenities
and larger spaces

- Collaborative consumers: Motivated by the share
economy philosophy and the ability to have an au—
thentic experience

- Pragmatic novelty seekers: While not regular Airbnb
users, these travelers are drawn to the novelty of
Airbnb

- Interactive novelty seekers: Want to interact with
their host or other locals

Our research confirms these findings. Additionally,
we found that affordability, authenticity, and house—
hold amenities motivate the majority of Airbnb users
in 2019.

The most common words travelers associate with
Airbnb include “authentic” and “affordable,” and
77% of travelers surveyed believe Airbnb provides

a more authentic experience than a hotel. “Price”
also ranks as one of the top reasons travelers prefer
Airbnb.

Airbnb’ s competitive advantage seems to stem from
its ability to provide experiences that traditional
hotel chains cannot, while simultaneously offering
competitive rates.

Airbnb travelers get to feel like they’ re actually
living in their destination city or town for a few days,
with all of the household accommodations we’ ve

become accustomed to in our own day—to—day lives.

The Majority of Business Travelers Prefer
Staying in Hotels When Traveling for Work

While hotels appear to be losing market share among
tourists, they remain the preferred option for a ma—
jority of business travelers. 68% of businesspeople
surveyed said they prefer hotels to Airbnbs or com—
parable vacation rental services when traveling for
work.

Business travelers know what to expect from hotels,
and hotels can provide services and accommodations
Airbnb cannot. In fact, 90% of Airbnb’ s revenue came
from tourism and personal travel in 2017, indicating
the company is still struggling to tap into the busi—
ness market.

24/7 front desk services, on—site fitness centers,
room service, complimentary breakfasts, and other
amenities keep businesspeople coming back to ho—
tels. Almost half of business travelers said familiarity
was an important reason they prefer hotels.

These travelers are looking for reliable lodging they
can trust, and hotels fulfill that need.

While business travelers are still using Airbnb for
vacations, they are more resistant to change when
traveling for work — much of which is based on en—
trenched, negative sentiments about the short—term
vacation rental industry.

Business travelers are twice as likely to describe
Airbnb as dishonest, and they’ re more likely to have
a negative experience at an Airbnb.

57% of business travelers reported having a negative
experience that violated Airbnb’ s guidelines com-
pared to 35% of vacation travelers.

Keeping business travelers happy might be one of the
most important goals for hotels in the coming years,
as Airbnb continues to disrupt the personal travel
industry.
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How can hotels accomplish this? It might be best to
stick to the basics.

We found the most important hotel amenities include
WiFi (85%), free parking (70%), complimentary break—
fast (69%), and housekeeping (59%). In other words,
business travelers are looking to check in and get
down to business — or relax and leave fueled for a
busy day ahead.

In other words, hotels that remain focused meet—
ing these types of baseline expectations and needs
will continue to attract businesspeople for years to
come.

The Majority of Business Travelers Prefer
Staying in Hotels When Traveling for Work

While hotels appear to be losing market share among
tourists, they remain the preferred option for a
majority of business travelers. 68% of businesspeo—
ple surveyed said they prefer hotels to Airbnbs or
comparable vacation rental services when traveling
for work.

Business travelers know what to expect from hotels,
and hotels can provide services and accommoda—
tions Airbnb cannot. In fact, 90% of Airbnb’ s reve—
nue came from tourism and personal travel in 2017,
indicating the company is still struggling to tap into
the business market.

24/7 front desk services, on—site fitness centers,
room service, complimentary breakfasts, and other
amenities keep businesspeople coming back to ho-—
tels. Almost half of business travelers said familiarity
was an important reason they prefer hotels.

These travelers are looking for reliable lodging they
can trust, and hotels fulfill that need.

While business travelers are still using Airbnb for
vacations, they are more resistant to change when
traveling for work — much of which is based on en—
trenched, negative sentiments about the short—term
vacation rental industry.

Business travelers are twice as likely to describe
Airbnb as dishonest, and they’ re more likely to have
a negative experience at an Airbnb.

57% of business travelers reported having a negative
experience that violated Airbnb’ s guidelines com-
pared to 35% of vacation travelers.

Keeping business travelers happy might be one of the
most important goals for hotels in the coming years,
as Airbnb continues to disrupt the personal travel
industry.

How can hotels accomplish this? It might be best to
stick to the basics.

We found the most important hotel amenities include
WiFi (85%), free parking (70%), complimentary break—
fast (69%), and housekeeping (59%). In other words,
business travelers are looking to check in and get
down to business — or relax and leave fueled for a
busy day ahead.

In other words, hotels that remain focused meet—
ing these types of baseline expectations and needs
will continue to attract businesspeople for years to
come.

Over Half of Homeowners Would Consid—
er Renting Out Their Homes Through a
Third—Party App Like Airbnb

As the demand for P2P vacation rentals grows, it
appears supply will comfortably meet or exceed that
demand. 54% of homeowners surveyed indicated
they’ d consider renting out their property through a
third—party app.

More importantly, 82% indicated they believe renting
out their home as a vacation rental is a good way to
make money from the property. Even if homeowners
aren’ t willing to rent out their property at this very
moment, they believe apps like Airbnb and VRBO
could help them pay the bills.

In the right markets, Airbnb can help homeowners
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shave a little off their mortgage each month by
enabling them, for example, to rent out a second
bedroom.

The true threat to hotels is the virtually limitless
supply of potential vacation rentals — anyone who
owns a home can sign up for Airbnb and start rent—
ing it out once they’ ve filled out the application.

Whether renting out your second bedroom will end
up being profitable is entirely dependent on the local
market, and it’ s not always the hottest housing
markets that make for the best Airbnb rental prop—
erties.

AirDNA, a vacation rental data analysis firm, found
that unassuming towns and cities often offer the
highest returns for hosts.

According to AirDNA’ s research:

“Renting out a private room in your place could
cover your rental cost altogether. Markets such as
Detroit, MI, Memphis, TN, Cleveland, OH, Indianap—
olis, IN, Louisville, KY would make hosts between
$2,500-$5,500 in annual profit.”

When the supply of Airbnbs in smaller cities can’ t
meet the demand, the cost to rent an Airbnb rises
and homeowners benefit. As home prices continue to
rise, Airbnb will continue to become a popular option
among homeowners looking for supplemental income.
7% of Airbnb Users Said They’ ve Found a Hidden
Camera in Their Rental

Our study found that consumer sentiment towards
Airbnb is generally positive. Only 12% of respondents
associate Airbnb rentals with being uncomfortable
and 10% with being unsafe.

However, travelers are unsettled by the recent hid—
den camera scandals Airbnb has been involved in.
53% of respondents said they have privacy concerns
staying at a vacation rental like an Airbnb, and 58%
said they’ re concerned about hidden cameras within
their unit.

While these incidents might appear to be one—off,

freak incidents, we found that 7% of respondents had
found a hidden camera within their unit.

7% might seem a little high, but a recent survey from
IPX 1031 Exchange actually found that 11% of Airb—
nb travelers have discovered a hidden camera in the
property they rented. It’ s possible that Airbnb’ s
laissez—faire, share—economy business model at—
tracts voyeuristic (read: creepy) hosts.

It’ s worth noting that 52% of respondents indicated
they’ d experienced some type of refund policy viola—
tion since using Airbnb. The most common violations
are fairly benign — misleading listing descriptions and
dirty towels — but they can become quite serious,
e.g., 9% of respondents indicated they found an ani—
mal within the rental.

These incidents don’ t appear to be deterring trav—
elers: 72% of respondents say they plan on staying
at an Airbnb within the next 12 months, and 71% of
respondents believe Airbnb has a positive impact on
the global tourism and travel industry overall.

Airbnb’ s value proposition is strong for vacation
travelers, and potential safety and privacy concerns
don’ t appear to be dissuading them once they’ ve
gotten their toes wet with P2P vacation rental model.

Marriott’ s Premium Rental Service Is Making
a Splash Among Luxury Travelers, but It’ s
Not an Answer to Airbnb

In late April, Marriott announced a new vacation
rental service called Homes & Villas, which offers
2,000 luxury homes in more than 100 cities.
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Marriott will offer unique and/or eccentric rentals, such as Italian villas and Irish castles. While only 36% of
Clever survey respondents had heard of Homes & Villas, 50% of “luxury travelers” — i.e., those who indicat-
ed they stay at high—end hotels or vacation rentals — reported being familiar with the service.

From a marketing perspective, this is a pretty impressive feat, considering our survey was conducted only
nine days after Marriott’ s announcement.

When asked why they’ d try out the new service, 63% said because of Marriott’ s trustworthy brand, while
54% were interested in the potential bonus rewards and loyalty points they’ d be able to use across Marri—
ott’ s hotel line.

Cornering the luxury travel market by offering premium vacation rentals — an approach Airbnb can’ t easily
imitate — is an intriguing move by Marriott.

Many have named Homes & Villas “Marriott’ s answer to Airbnb.” However, this new service doesn’ t ad-
dress Airbnb’ s core value proposition: affordability and authenticity.

Staying in an ancient Irish castle is a fantasy for many, but it’ s not necessarily going to give travelers a

truly authentic and immersive experience. For many, this is the primary appeal of Airbnb — and it’ s unlikely
that any established hotel brand is going to be able to beat them at their own game.

Methodology
The proprietary data featured in this comes from an online survey commissioned by Clever Real Estate and

conducted by Pollfish. In total, Pollfish surveyed 1,000 travelers who had stayed at both Airbnb and hotels
in the last 12 months. The survey was distributed using organic sampling from May 8, 2019 to May 9, 2019.

www.thmasc.com

TAIWAN HOTEL & MOTEL ASSOCIATION RAINMNEEREERELE
OF SOUTHERN CALIFORNIA TEL: (626) 280-2207
1045 E. Valley Blvd., A212 FAX: (626) 280-2243
San Gabriel, CA91776 thmasc1688@gmail.com
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2140 S Hacienda Blvd, Hacienda Heights, CA 91745
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790 E Colorado Blvd, Ste 260, Pasadena, CA 91101
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10:00am - 12:00pm

6/28

2:00pm - 4:00pm
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2:00pm - 4:00pm
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2:00pm - 4:00pm

8/13

2:00pm - 4:00pm

8127

2:00pm - 4:00pm

9/10

2:00pm - 4:00pm
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2:00pm - 4:00pm
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2:00pm - 4:00pm
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2:00pm - 4:00pm
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(626) 333-1111

2048 S. Hacienda Blvd.
Hacienda Hts, CA 91745

Sl

(562) 333-4088
11700 South St. #206
Artesia, CA 90701
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(626) 855-8288

2140 S. Hacienda Blvd. #A
Hacienda Hts, CA 91745
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(909) 573-0703
1155 S. Diamond Bar Blvd. #K

Diamond Bar, CA 91765
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(626) 855-8288
2148 S. Hacienda Blvd.
Hacienda Hts, CA 91745
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(949) 786-6888
14795 Jeffrey Rd. #209
Irvine, CA 92618
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(626) 573-8008
301 W. Valley Blvd. #107
San Gabriel, CA 91776
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Construction Risk / T 12

Workers Compensation / 55 L&

Property & General Liability / B4 & & H (ks O

Umbrella/Excess Liability / FI 2218 A E (£ b —C O

oL/ MR IER 10"

R | | | Largest Broker
Earthquake / ith = ps
3,500+ Employees
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YEH & ASSOCIATES, A PROFESSIONAL ACCOUNTANCY/CORRORATION
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Fax:(626)810-7561

17506 Colima Rd. #202
Rowland Heights, CA 91748 (@MR#HAZTAIZ=E)
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Fax:(949)606-9161

980 Roosevelt, Suite 200A,
Irvine, CA 92620




Brighton Management is a leading asset management company with a history of unmatched innovation,
service and success for hotels, apartments, and shopping centers throughout the United States.

Our company has mastered the craft of hotel management, operating properties that not only exceed budget
performance goals, but also lead with the highest scores of client satisfaction. We set the industry standards
for integrity, quality, and consistency through our “hands-on” style of management. Our company provides a
wide scope of management services ranging from property operations, revenue optimization, and commercial
real estate development. Brighton Management continues to grow each year as we strive to build financial
prosperity to our shareholders, owners, and investors.

OUR SPONSORSHIP

Brighton Management believes very strongly about giving back to the community and helping people have a healthier and brighter
future.

Charities we sponsor include: The McKinley Children’s Center, Special Olympics Southern California, Give Kids the World Village,
Miracle Network Hospitals, Boys & Girls Club, and the American Red Cross.

McKinley

CHILDREN'S CENTER

OUR AWARDS

Brighton Management has held fast to a core set of values that have shaped how we’ve operated, grown, and prospered. We believe in
delivering excellence. The awards we received for our hotels are not only compliments for the past, but also motivation for the future.

* J. Willard Marriott Award of Excellence * SPG Member Favorite Hotels and Resorts
* [HG Winning Metrics Award * Marriott Brand Performance Award
* [HG Torchbearer Award e Marriott Spirit to Preserve Award

IHG
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ATLAS HOSPITALITY GROUP

The Market Leader in California Hotel Sales
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1901 Main Street, Suite 175 ¢ Irvine, CA 92614
Telephone: 949.622.3400 Ext. 402 ¢ Fax: 949.622.3410

Web: www.atlashospitality.com  Email: wilson@atlashospitality.com




WE SOAR
YOU RISE

35 stories full of first class service and events, superior dining options, signature wellness programs, VIP visits
and of course the movies. One of downtown's most distinctive event destinations, The Westin Bonaventure
Hotel and Suites, Los Angeles features 160,000 square feet of venue spaces guaranteed to impress. Our
iconic hotel is well-equipped to accommodate major conferences, award shows and business gatherings.

Create your story at The Westin Bonaventure Hotel and Suites.
Contact one of our experienced event managers today!

For more information or to make a reservation visit 3 https://www.facebook.com/TheBonaventure

www.marriott.com/laxbw or call 213-624-1000.
y https://twitter.com/thebonaventure

THEWESTIN https://www.instagram.com/westinbonaventure

BONAVENTURE
HOTEL & SUITES
LOS ANGELES ©2018 Marriott International, Inc. All Rights Reserved. For full terms & conditions, visit www.marriott.com/laxbw






